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As this is the final session, I’d like to summarise what appear to me to be some 
of the important themes, key issues and ideas to have emerged from the Forum 
over the past two days. 
 
This is my perspective only. As an educator, I have a particular focus on issues 
relating to the role of education in developing the creative economy. 
 
The first point – and probably the most important – is that the world is changing. 
We are experiencing a period of profound social and economic transformation. 
This is a shift from an industrial economy to a knowledge economy (or a “creative 
economy”; or an “economy of the imagination”.) Please note that, while it is very 
important to argue and define the terms of one’s debate in order to claim the 
territory, it is equally important to avoid pedantry and not get bogged down in 
semantics. 
 
This new, emerging economic system is fundamentally organised around people 
(not machines or buildings); and around place. We heard Richard Florida argue 
that creative, talented people won’t go to where the job is, but vice versa, the job 
will come to them. So according to Florida, where we live is becoming the 
primary factor in global economic development. (Incidentally, it is worth 
contrasting this idea with the alternative proposition - put by speakers at this 
Forum - of “new nomadism”, that is, that creativity is nomadic and not bound by 
place.) 
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The second point is that, because we are moving into a radically changed 
economic environment, then radically new demands are being placed upon our 
systems of education. We have heard quite a lot about the failures and 
inadequacies of our teaching traditions: about the privileging of certain kinds of 
intelligence; the inflexibility of our assessment regimes; the lack of creative / 
imaginative opportunities in the curriculum; the lack of practical, real-world 
experience; and so on. This is true across the whole spectrum of education, from 
very young children right through to the tertiary sector. 
 
We also heard about the failures and constraints in the corporate world – about 
the “enemies of innovation” and the fear of taking risks. So then we started 
talking about solutions and strategies, such as introducing “play” as a dominant 
mode of learning and of doing business. We discussed the importance of 
developing strong collaborations between schools and industry. Certainly, 
companies cannot be expected to teach, and schools cannot replace businesses, 
but there must be partnerships and alignments. 
 
However, when we talked about the importance of education in developing the 
creative economy, we also observed a potential risk or downside: better 
education, if not properly managed, creates divisions – “spikes” – between the 
haves and have nots. 
 
So we have to be inclusive. Social responsibility and inclusivity have to be seen 
as central to the innovation agenda, complementing the profit motive. In that way, 
wealth creation is really about social and cultural capital as much as anything 
else. 
 
I’d like to mention briefly, in this context, the matter of indigenous knowledges. In 
Australia, indigenous people represent about 3% of the national population. As a 
group, however, they are seriously socially disadvantaged, being over-
represented in terms of poor health; incarceration; poverty; unemployment; 
homelessness; infant and adult mortality; illiteracy; and so on. 
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But Australia’s indigenous people are also at the forefront of growth in the 
creative industries. They own and manage enterprises in writing, film, 
performance, visual art and design, music, printing, gastronomy, tourism, and 
much else. When it comes to education, it is becoming increasingly clear that 
there is an enormous amount to be learned from indigenous knowledge systems, 
which in many respects are fundamentally different from the predominant 
Western epistemologies. 
 
Some definitions 
 
Creativity: Everybody is creative. Creativity is ubiquitous. It is a process, 
requiring a combination of flexibility and structure. 
 
Innovation: is different from creativity and invention. It is applied creativity. True 
innovation is the combination of an invention and a vision. It has to be: open; 
collaborative; global; interdisciplinary. 
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